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PROCESS CHECKLIST | ‘DIGO’ LOGO
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This guide will describe the correct usage of the ‘DIGO’ logo with regards to:

• Colour

• Fonts

• Logo spacing

• Logo sizing

• Group corporate mark application

• Page placement

For all enquiries and to submit material for review and approval, please contact us at: 

BrandDesk.internal@tatacommunications.com

NOTE – ‘DIGO’ logo can be used only for materials related portal promotions, customer communications related to 

portal.

• Do not use this logo and templates for other communications and collaterals unless specified otherwise

• Do not use Tata Communications and DIGO logo together on any of the materials

mailto:BrandDesk.internal@tatacommunications.com
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INTRODUCTION TO ‘DIGO’ LOGO
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DIGO Powered by Tata Communications should 

always be on the outside of the asset on the top 

right hand side.

Note:

Do not use the DIGO logo on its own. DIGO is incomplete 

without the ‘Powered by Tata Communications’ line.
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DIGO PRIMARY COLOURS
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PRIMARY COLOURS

DIGO Red
#D63548

CMYK 10/94/721

RGB 214/53/72

DIGO Black
#092133

CMYK 92/76/52/62

RGB 9/33/51

‘Powered by’ - TEXT
#717171
CMYK 0/0/0/70
RGB 113/113/113

DIGO Orange
#F57C52

CMYK 0/64/72/0

RGB 245/184/82

DIGO Purple
#552F72

CMYK 80/6/23/10

RGB 85/47/114
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DIGO SECONDARY COLOURS
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SECONDARY COLOURS

Light Red
#F2D2D2

CMYK 3/19/10/0

RGB 242/210/210

Slight Grey
#787785

CMYK 56/49/36/7

RGB 120/119/133

Lightest Grey
#E8E8E8

CMYK 8/6/6/0

RGB 232/232/232

Light Orange
#F7F1E5

CMYK 2/4/9/0

RGB 247/241/229

Light Grey
#9D9FA1

CMYK 41/33/32/1

RGB 157/159/161



DIGO - Powered by Tata Communications – Brand Guidelines | May 2022

DIGO FONTS
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FONT

The font to be used in all the DIGO communications 

is ‘Gotham’ for all print versions and ‘Trebuchet’ 

for digital online versions.

Different variations and usage guidelines of the 

fonts are given.

FONT COLOURS

Header Text

DIGO Red
#D63548

CMYK 10/94/721

RGB 214/53/72

Paragraph text

DIGO Black
#092133

CMYK 92/76/52/62

RGB 9/33/51
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DIGO LOGO COLOUR VARIATIONS
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USAGE

DIGO logo should be used by placing the logo on 

the top-left side of the asset.

COLOUR

D

CLEAR SPACE REQUIREMENTS

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo. No object 

should be placed within 1 ‘x’ around the logo.

SIZING RESTRICTION

Logo should never be scaled smaller than 25mm or 

1 inch for printing and 14mm for screen viewing.

xx

x

x

25 mm or 14 mm

No objects should be 

placed within 1 ‘x’ all 

around the logo

Black and white 

application

Knockout application

Sizing restriction

25mm or 14mm

DIGO Red
#D63548

CMYK 10/94/721

RGB 214/53/72

DIGO Black
#092133

CMYK 92/76/52/62

RGB 9/33/51
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DIGO LOGO TOP-LEFT OF ASSET
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USAGE

The visuals on the left depict the DIGO logo 

orientation. Any of these can be used across ads, 

collaterals, templates, documents, etc. The DIGO

logo must be left-aligned to the top of the page. 

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo.

COLOUR

CLEAR SPACE REQUIREMENTS

No object should be placed within 1 ‘x’ all around 

the logo.

SIZING RESTRICTION

Logo should never be scaled smaller than 25mm or 

1 inch for printing and 14mm for screen viewing.

xx

x

x

No objects should be 

placed within 1 ‘x’ all 

around the logo

Black and white 

application

Knockout application

xx

x

x

xx

x

x

DIGO Red
#D63548

CMYK 10/94/721

RGB 214/53/72

DIGO Black
#092133

CMYK 92/76/52/62

RGB 9/33/51
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DIGO LOGO PLACEMENT IN DIFFERENT ORIENTATIONS
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VERTICAL LAYOUT

The DIGO logo must always be presented 

standalone.

The logo cannot be separated from the ‘Powered 

by Tata Communications’ text.

The logo must appear at the top-left corner of the 

page. It always appears at the top with equal 

spacing from the left and top edge.

SPACE REQUIREMENTS

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo.

1x

Vertical layout options

1x
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DIGO LOGO PLACEMENT IN DIFFERENT ORIENTATIONS
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HORIZONTAL LAYOUT

The DIGO logo must always be presented 

standalone.

The logo cannot be separated from the ‘Powered 

by Tata Communications’ text.

The logo must appear at the top-left corner of the 

page. It always appears at the top with equal 

spacing from the left and top edge.

SPACE REQUIREMENTS

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo.

Horizontal layout options

1x

1x
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DIGO LOGO PLACEMENT IN DIFFERENT ORIENTATIONS
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SQUARE LAYOUT

The DIGO logo must always be presented 

standalone.

The logo cannot be separated from the ‘Powered 

by Tata Communications’ text.

The logo must appear at the top-left corner of the 

page. It always appears at the top with equal 

spacing from the left and top edge.

SPACE REQUIREMENTS

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo.

Square layout options

1x

1x
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DIGO LOGO PLACED ON TOP BAR IN LAYOUTS
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TOP BAR LAYOUT

The minimum clear space around the DIGO logo is 

1x. The logo always sits on the top-left. The top 

bar always bleeds off to the top and the sides.

Space equal to X (width of letter ‘I’ in DIGO) should 

be maintained all around the logo.

Never change the colour of the top bar.

1x

1x

1x

1x

1x1x

ABOUT

TATA COMMUNICATIONS

Tata Communications is a leading global 

provider of A New World of 

CommunicationsTM to multinational 

enterprises and service providers. The 

company leads from the front to create an 

open infrastructure, partner ecosystem and 

platforms for businesses to stay 

competitive in this digital age.

With a strong presence in both developed 

and emerging markets, the company is a 

key enabler of information and 

communication technology globally with a 

broad range of services including network 

services; voice, data and mobility solutions; 

unified communications & collaboration 

tools; managed security; content 

management; media and entertainment 

services; and cloud and data centre 

solutions.

Over the past few years technology has 

caused significant changes in the way 

enterprises conduct business. The 

exponential growth of connected devices, 

emergence of social media, analytics, cloud 

computing together with the acceptance of 

BYOD are all resulting in a major transition 

in the way businesses engage with 

technology. As a key enabler of information 

and communication technologies to global 

enterprises and service providers, Tata 

Communications has led from the front in 

ensuring a robust digital ecosystem that is 

equipped for the future.

Tata Communications’ portfolio of services 

are underpinned by the company’s leading 

global network infrastructure. Today, the 

company owns and operates the world’s 

largest and most advanced subsea fibre 

cable network, including the only wholly-

owned fibre ring around the world. Over 

24% of the world’s internet routes travel 

over Tata Communications’ network and 

the

company is the only Tier-1 provider that is 

in the top five by routes in five continents. 

This network enables customers and 

partners to reach 99.7% of the world’s GDP, 

with connectivity to over 240 countries and 

territories.

The company is headquartered in Mumbai 

and Singapore and has more than 8,000 

employees across 38 countries. The $3.2bn 

company is listed on the Bombay Stock 

Exchange and the National Stock Exchange 

of India and is the flagship telecoms arm of 

the $103.3 billion Tata group.

TATA COMMUNICATIONS FAST FACTS

• $3.2 billion in annual revenue in FY13-

14 with 77% of this revenue generated 

outside of India

• 24% of the world’s internet routes travel 

over its Network

• Only Tier-1 provider that is in the top 

five by routes in five continents
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DIGO LOGO LIVE EXAMPLES
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BROCHURE PERFORMANCE PORTFOLIO

HEADLINE IS 36P T BOLD

TREBUCHE T BOLD, UPPER

CASE, USING ‘TITLE ’ UNDER

THE STYLES TAB

SUB HEADING,TREBUCHET 16PT BOLD USING ‘SUB HEAD 1’ STYLES
TAB AND USING‘SUB HEAD 2’ STYLE FORKEY WORD PULLOUT

© 2019 T ata Communications. All r ights reserved. TA T A  COMMUNIC A TIONS and TA T A  are trademarks of T ata Sons Limited in certain countr ies.

INTRODUCINGTHE ‘DOCUMENTTITLE’

For more information,visit us at www.tatacommunications.com

Contact us Share
© 2019 Tata Communications. All Rights Reserved. TAT A COMMUNIC ATIONS

and TA TA  are trademarks of Tata Sons Limited in certain countr ies.

10ENILDAEH
HEADLINE 02

“Lorem ipsum dolar sit amet, consec

tetur adipi scing elit vesti bulum sits

Thisis a mainbody paragraph.Body textusing ‘BodyCopy’ style.Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are seton a 2pt baselinegrid. Measurements for type andlayout are based on picas andpoints
since those are universal measurperferorposapid mi, quiasimillupta ima inpresequiatus niminusevernativolorerum
auditius, quibusanisalit, ulluptasped utdollaceaalia quas es dis adit, nonsedicore renisintalibeat ectiumvolestet
dolupti anducitem. Itatem eni ditendita nisi vero voluptatate queerum quuntia et autommolupient aut demet

simillupta ima inpresequiatus niminus evernativolorerum auditius, quibusanisalit, ulluptasped utdollaceaalia quas
es dis adit,nonsedi corerenisint alibeat ectiumvolestetdolupti anducitem. Itatem eni ditendita nisi vero voluptatate

lestium asperna turiatum.

hisis a mainbody paragraph.Body text using ‘BodyCopy’ style.Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are seton a 2pt baselinegrid. Measurements for type andlayout are based on picas andpoints
since those are universal measurementsvs. inchesor millimeters.Pa iumfugit, con perumquid quiam qui bero volendic
tesi assim ducit,conseria queplatus. Ic to bersper ferorni ditendita nisi verovoluptatate queerum quuntia et aut

HEADING 1 STYLE TREBUCHE T BOLD 12P T -UP TO TWO LINES OF COPY

INTRODUCINGTHE ‘DOCUMENTTITLE’

For more information,visit us at www.tatacommunications.com

Contact us Share
© 2019 Tata Communicat ions. All Rights Reserved. TATA  COMMUNIC A TIONS

and TAT A are t rademarks  of T ata Sons  Limited in cer tain countr ies.

“Lorem ipsum dolar

sit amet, consec

tetur adipi scing elit

vesti bulum sits

sed imperdiet

HEADING 1 STYLE TREBUCHET BOLD 12P T -

UP TO TWO LINES OF COPY

This is a mainbody paragraph.Body text using ‘BodyCopy’
style.Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are set on a 2pt baselinegrid.
Measurements for type andlayout are based on picas
andpoints since thoseare universal measurementsvs.
inches or millimeters.Pa iumfugit, con perumquid
quiam qui berovolendic tesi assim ducit,conseria que
platus. Icto bersperferorposapid mi, quiasimillupta
ima inpresequiatus niminus evernativolorerum auditius,
quibusanis alit,ulluptasped utdollaceaalia quas es dis
adit,nonsedicore renisint alibeat ectiumvolestetdolupti
anducitem. Itatem eni ditendita nisi vero voluptatate que
erum quuntia et autommolupient aut dem et harchictum

asperna turiatum.

HEADING 1 STYLE TREBUCHET BOLD 12P T -

UP TO TWO LINES OF COPY

AAN Experience Managementis a managed service witha
difference.WithAAN Experience Management,companies
payfor theservice theyuse, andno more. Management,
provisioning and performanceareall handled byTata
Communications expert network, 24x7x365 days.
Qui bero volendic tesiassim ducit,conseria queplatus.
Ic to bersper ferorposapid mi, quiasimillupta imain
presequiatus niminus evernativolorerum auditius,
quibusanis alit,ulluptasped utdollaceaalia quas es dis
adit,nonsedicore renisint alibeat ectiumv

HEADING 1 STYLE TREBUCHET BOLD 12PT -

UP TO TWO LINES OF COPY

This is a mainbody paragraph.Body text using ‘BodyCopy’
style. Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are seton a 2pt baseline grid.
Measurementsfor type andlayoutare based on picas.
ima inpresequiatus niminus evernativolorerum auditius,
quibusanisalit,ulluptasped utdollaceaalia quas es dis
adit,nonsedi core renisintalibeat ectiumvolestet dolupti
anducitem. Itatem eni ditendita nisi vero voluptatate que
erum quuntia et autommolupient aut dem et harchictum

asperna turiatum.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimeters.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimeters.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimeters.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimeters.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimet.

• This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements are seton a 2pt
baseline grid. Measurements for type andlayout are
basedon picas andpoints since those are universal
measurements vs. inches or millimet.

This is an introduction paragraph.Bodytext using ‘BodyCopy’ style. Cool grey 9c, RGB113/113/113,or CMYK
0/0/0/70. Typographicalelements are set on a 2ptbaseline grid. Measurements for type and layout are based on
picas and points since those are universal measurements vs. inches or millimeters. Pa ium fugit, con perumquid
quiamqui bero volendic te si assimducit, conseria que platus. Icto bersper ferorposapid mi,quia simillupta ima
in presequiatus niminus evernati volorerumauditius.

HEADING 1 STYLE TREBUCHE T BOLD 12PT

This is a mainbody paragraph.Body text using ‘Body Copy’
style.Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are seton a 2pt baseline grid.
Measurements for type andlayout are based on picas
andpoints since those are universal measurements vs.
inches or millimeters.Pa iumfugit, con perumquid quiam
qui bero volendic tesi assim ducit,conseria queplatus.
Ic to bersper ferorposapid mi, quiasimillupta imain
presequiatus niminus evernati volorerum auditius.

HEADING 1 STYLE TREBUCHE T BOLD 12PT

This is a mainbody paragraph.Body text using ‘Body Copy’
style.Cool grey 9c, RGB 113/113/113,or CMYK 0/0/0/70.
Typographical elements are seton a 2pt baseline grid.
Measurements for type andlayout are based on picas and
points since those are universal.

PORTFOLIO: SERVICE/PRODUCT NAME

HEADING 1 STYLE TREBUCHE T BOLD 12PT

1. This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements areset on a 2pt
baselinegrid. Measurements for type andlayout are
based on picas and points since those are universal
measurements vs. inches or millimeters

2. This is a 48word paragraph.Body text 10/12 Trebuchet
Book.Cool grey 9c, RGB 113/113/113,or CMYK
0/0/0/70.Typographical elements areset on a 2pt
baselinegrid. Measurements for type andlayout are
based on picas and points since those are universal
measurements vs. inches or millimeters

3. Picas andpoints since those are universal
measurements vs. inches or millimeters and
points since those are universal measurements.

10ENILDAEH
HEADLINE 02

For more information,visit us at www.tatacommunications.com

Contact us Share
© 2019 Tata Communications. All Rights R eserved. TAT A COMMUNIC A TIONS

and TAT A  are trademarks of Tata Sons Limited in certain countr ies.

BROCHURE

SPEC SHEETS

FAST FACTS POSTERS
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DIGO LOGO JOINT-LED AND PARTNER-LED EXAMPLES
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JOINT-LED PARTNER-LED

Doluptatium ratium ent, ipsaessundus susapicae parum

eatias dolum exces dolupta dolessumquos magnam

necearum inus susciente volum et ent. Sapedi nessinihic

tent vitem sa parunt reriore icidenisit et poreperit ipicias

iur antio. Ut hit et aliquaepe nesequidis vellabore perum

latiam estio bea ipsandem

AB&CO AB&CO
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INCORRECT LOGO USAGE
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INCORRECT LOGO USAGE

The DIGO logo must always be scaled 

proportionally. The individual elements within a 

logo unit should never be altered.

The logo must always be presented over 

uncluttered backgrounds to ensure its legibility and 

be given its due importance.

Never distort the logo 

vertically or horizontally

Never add graphic effects 

such as ‘shadows’ to the logo

Never overlay the logo on top 

of cluttered images, graphs 

or maps

Never rotate the logo

Do not create lockups with 

the corporate logo, any other 

group marks or entitiesAB&CO
AB&CO



THANK YOU

tatacommunications.com
www.tatacommunications.com |         @tata_comm

http://tatacommunications-newworld.com |   www.youtube.com/tatacomms

© 2022 Tata Communications. All rights reserved. TATA COMMUNICATIONS and TATA are trademarks of Tata Sons Private Limited.

http://www.tatacommunications.com/
http://tatacommunications-newworld.com/
http://www.youtube.com/tatacomms

